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Why Let Young
Readers Slip Away?

By JohanWilber g

Anyone w ho has aneroec a
new spaper co nference in recent
years has c onsidered w here
new spapers sta rd too ey cn the issue
of retaining ard rec rourq young
reader s. ttis certaintytrue that the
traditio nal print new spaper has lost
some young readers. Butwere the re
realty tMt ma ny befare?

Be thata s rtmay,ther>eWspaper brand should make sure toco nvey the right
me ssage to young readers as they co nsumethe ir print ard online produc ts
because c hances are that they w ill retum tothe new spaper brand as they
mat ure

Consider th is c ase frorn the Norweg ian reg ional daity, Stavarq erMenblad
Using the ir online reader panel for an exten sive RAM page traffic survey sheds
sorre light on how a new spaper is c onsumed. Not as an average overt ime ,but
on this particular Saturday.

Stavarq erMenblad has ore segmentwrthin the new spaper aimed at a
younger readership - the tasttcor pages of the third sec to n Th is is material
spec nc euycreetec for ayoung c rowd

Image 1 below is from the first sectionw here young reade rs sco red higher than
"",II rea<Jer,," ( inc idenl", l ly ", n "' rtic~ ", bout g ",ming) Image 2 i" the l.l"t pdge in
section 3. Here,young readers see m jess tha n keen ard the page is actually
read to a much higher deg ree by "all readers'

Apart /rom tre tactt t at rtis hard to wne interesting artc jes foryoung reade rs ,

w hat does th is te ll us? ttis essentialto gel rtcorrect ~youwanllo be read by the
young. ~ rctoont bother.Young reade rs ,alberta relativetysma ll partof the
readersh ip, see m to fo llowthe mo re mat ure reader s as they worl<:theirway
throug h theentire 160 pages of sections t -act tte new spaper. occasorejv,
they score sorrewhat jower here ard the re.These soooen frco er es ct

disinterest are to be reckoned w rth,butthe last page s in section 1(sports) are
well read by the young Butthis is nothing co mpared to the reading ot sec tona,
w here the young reade rs see m to have tcu rd somet hing of interest

A clo ser look at the survey resu lts from section 3 irldic ates that the younger
reader s were mo re interested in section 3than any othe r reade r gro up,w ith
scores up to 30%--40% higher than"all readers' Th is section bescen v ccnsrsts
of tw oth ings: travel ertces. ard jo b ads

As long as we c anq etyourq readers tcopen a new spaper, the re are
froceto ns that sports,travel,ard jo b ads w ill co ntnbute tc keeping them
reading According to Naveed Ashraf,c hief analyst at Stavarq erMenblad,rtis
root nece ssary to keep throw ing ecno nal content w ritten ina "Donald Duc k-sty le"
at the young reade rs . Rather,they w ill read ~youwrrte about things tf-ey ca n
relate to in an appealing torrnatco nsisting 0/ pictures ard seve ral "entry points"
torreartce

But w hat about thethings that rewspapers oontwrse about ? Should they be
incl LXJed or moved to spo-ott weekerc mag azinesor be available online? ttis
perhap s w orth keeping in rrurd lhatthealienationof mat urereaders w ould be
much mo re dev astating to a new spaper tha n lack of interest from the young
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