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RAM, short for Researrn and M alysis of Media, is a standardise d internet­
based sUnley and analysis system developed to help newspapers understand
their readers ' attitudes towards their newspapers ' actliertise me nts , inserts
suppleme nts and editorial content
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No matter the size of the newspaper
European Of American, the same
questions are asked: What if the resu lts
are poor for the actliertise me nt? Won't the resu lts have " neQatilie eftect on our
rates?

Transparent
Relationship With

Advertisers Stimulates
Interest

The re are numerous newspaper
actliertis inQdirectors and sa les teams
wh o too often fear revealinQto the
actliertise r the true measurem ent facts
and ~ Q u res of reader actliertisem ent
recall
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To this day, no newspaper ctient usinQthe system has ever reported any loss of
revenue or 10sinQan actliertiser due to discOlierinQthe resu lts

So why do newspapers feel it can be danQerous to show hard facts concerninQ
the actliertisem ents and their qualities?

The anxiety often comes with the insecurity of the sa les teams to present
actliertisers under-par resu lts. When this occurs, ~ is because the sa les team
lacks the skill and know-how to approarn the actliertiser with this kind of news

This problem can initially be ~xe d throuQhtraininQand mo re appropriate
analysis of the resu lts

AI RAM, we have experienced, Oller ttme, that the top-<anked actliertis inQrecall for
the best lu ll-paQe actliertisem ents in a newspaper are almost at the same
intenlal for any newspaper - no matter rearn , format or country

The best is always somewhe re in the ranQe of 8CHl5 percent When comparinQ
the hiQhest values, almost all newspapers are homoQenous

But once resu lts are compared per newspaper of the lowest actliertise me nt
recall values for " lu ll-paQeactliertise me nt difterences start to show. In this
sens e newspapers are no 10nQer homoQenous

The mo re sections and paQes a newspaper has, the lower the bottom
actliertise me nt recall values become. However, " low actliertisem ent recall resu lt
is notth e same as " bad resu lt The really biQnewspapers contain mo re
sections and suppleme nts and thereby filter the reader population mo re often
and with Qreater accuracy

The stronQer the newspaper fi lters readers, the hiQher the aflinity is in the
difterent sections . A hiQher aflinity means a better poss ibility to hit the tarQet
Qroup

A distinct benefit for newspapers to know their actliertisinQrecall measurem ents
is thatth e measurem ents can be used to a eate and/or renewth e interest in
actliertis inQin the newspaper

It does not make Qood business sense to hide the facts Irom the actliertiser
Know1edQeabout section rearn or actliertisem ent recall explains the complexity
of the newspaper industry and builds business

Transparency is the name of the Qam e


